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ABSTRACT 
 

This article discussed the possible utility of open banking. Open banking is an innovative banking model that can change the 

way banks and financial institutions have worked. The focus of banking would not be restricted to brick and mortar way. Banking 

can be done anywhere; the focus would shift from banks point of view to customers' point of view. Customers can use open 

banking for getting more pieces of information which can make their financial affairs, make better. Hence becoming a way of 

life and becoming part of internet of things. This paper looks at how Open Banking would bring back the trust that customers 

have lost over the years in Banks. It also focuses on how open banking can bring value to customers and Banks. 
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1. INTRODUCTION 

Banking is an industry that creates credit while holding the deposits of the customers in a safe and regulated environment. Banks 

offer different offerings to customers as per the requirement of the client on a time to time basis in the form of savings accounts, 

current accounts, extending credit limits as well as accepting deposits. Banks are a key driver for every economy. They run the 

market as well as the economy but due to some recent events, people have lost trust in these financial institutions. 

 

In every country, the banking industry plays a crucial role in the economic development of the nation through better banking and 

financial services to the people of the nation. Banking has been evolving and adapting to the new changes as per the changes which 

happen in the world. They were the first to adopt technology as and when some new technology is introduced. Banks are the steel 

industries of the nineties (Beck, H (2001). Down the line after almost 30 years of digital transformation has paved the way for a 

new digital economy. With the introduction of the internet into banking, it is possible to execute almost all the banking transactions 

sitting at home. This has paved the way to the end of the traditional banking model. Customers can make purchases or create their 

deposits even without visiting a branch of a bank. Even though the financial world is still dominated by the banks and they do exist, 

but their existence has been substantially influenced by the FinTech’s. After the events of the financial crisis of 2008 people have 

lost their trust in the banking system, but they have gained trust in the internet and technology. (Pauline W. J. van Esterik-Plasmeijer, 

P. W. J., & van Raaij, W. F. (2017). There are several issues to overcome for banks to embrace this new paradigm, API technology 

has a wide range of applications in almost every industry. But banks have started to embrace it lately.API can give the customers 

the flexibility that they always wanted along with the fact that reducing cost and improving efficiency. ( Macknight, J. (2016). With 

collaborating banking with technology banks can get back the trust that they had lost with the customers. Trust in banks and other 

financial institutions is crucial for the functioning of the banking system and for the economy to strive. Restoring trust is a matter 

of fundamental changes in the bank-customer relationships, not only by communication but by sincere behavior (integrity) and 

benevolence in the customer interest. (Pauline W.J van Esterik-Plasmeijer, P. W. J., & van Raaij, W. F. (2017)). 

 

Open Banking is a secure way to give providers access to your financial information. New advancements in technology as well as 

in finance have paved the path to a different kind of economy. Application program interfaces (API) hold the promise of giving 

banks more flexibility to improve customer experience, reducing time to market, and cutting costs. Open banking can be defined as 

a collaborative model in which banking data is shared through APIs between parties to enhance the capabilities of banking into a 

marketplace model where very aspects of personal life can be connected. Banks would be giving access to the different innovative 

startup players into the core banking server and using that path to find better and innovative products and services to the customers 

of the bank. By allowing collaborative model banks can allow third-party application programming interface (API) providers to 

access their data, and increase their customer servicing, resulting in higher customer satisfaction and retention rates. India and China 

lead the way for open banking and API adoption (Nicholls, C. C. (2019).APIs have been around for more than a decade now and 

file:///C:/omak/Downloads/www.IJARIIT.com
https://www.ijariit.com/?utm_source=pdf&utm_medium=edition&utm_campaign=OmAkSols&utm_term=V6I3-1273
mailto:baiju.nair@res.christuniversity.in


Nair Baiju J.; International Journal of Advance Research, Ideas and Innovations in Technology 

© 2020, www.IJARIIT.com All Rights Reserved                                                                                              Page |231 

they are used primarily to manage personal financial pieces of information management software, billing details at bank websites, 

and to connect to payment networks like Visa and MasterCard. APIs are used for securely transferring personal data rather than 

using them for transferring monetary balances or for transactions. Open Banking can change this sphere and would enable the 

smooth and swift transfer of transactions which can reduce cost and time for both the banks and the customers. 

 

If the banks are to get the trust factor back and make the customers believe in banks is to rely on the technology which they believe. 

Banks have always been pioneers in partnerships (Zineldin, M. (1996). Banks strive for partnerships and strategic tie-ups. These 

collaborative models only make banks differentiate among other banks Otherwise all banks would have been limited to an ATM 

(Courbe, J. (2018). Open banking models will facilitate consumer-oriented financial services along with providing consumer’s 

choice of transparency into how data and credentials and banks would have an inherent trust advantage in these areas. ( Andrew 

McFarlane, A. (2020).).These partnerships would position banks in a new ecosystem wherein they would be visible and present to 

sell their offers whenever and wherever there's an opportunity. If implemented correctly with process automation it will bring op-

erational efficiency resulting in a reduction in cost and better services. 

 

2. OPEN BANKING STRUCTURE 
Open banking is based upon opening the data sharing across the channels through a secure path. Parties involved in this regard need 

to get these requirements as per the Open banking environment. 

(a) Consent: Customers need to provide their consent to share their financial details via APIs and banks would be required to 

confirm whether the user has provided consent or not. This can be done by 

i. By allowing the customer to authorize a third party to access have to their data. 

ii. By Authenticating that the third party is whom they claim to be. 

(b) Onboarding: Banks would be required to onboard and verify whether the third parties are to be trusted with sensitive personal 

account data. 

(c) Access: Third parties would be required to find a way to access user account data, and banks would be required to find a way 

to protect that data. 
 

3. VALUE CREATION OF OPEN BANKING 
Open Banking can help increase the scale using the third-party collaboration. If implemented correctly with process automation it 

will bring operational efficiency resulting in a reduction in cost. The potential benefits of open banking are substantial it can create 

a new and improved business model and as well as new revenue opportunities. 

• Improved customer experience- By allowing data sharing trough APIs banks can tell their customers that they are not stuck up 

with traditional banking only and are moving beyond. Customers can get the feel of a systematically simple and user-friendly 

financial experience which would be backed by the Bank’s security. Hence, they can acquire new customers as well as retaining 

the existing ones. 

• New revenue and improved revenue inflows for the Banks-Banks can be benefited not only by acquiring new customers but also 

by the licensing fees. Banks can monetize on the already build infrastructure and get revenue inflows into their system. 

• Financial Inclusion of the traditionally underserved segment of population. -Through this collaboration banks can reach people 

who were not able to have access to the financial services previously. 

• Creating innovative products through collaborating with third parties-With the collaboration banks can extend their core banking 

infrastructure to a new crowd that has the mindset but is limited by the resources. This can create. 

• It helps in winning bank the trust that the banks have lost by automating the services. 
 

4. CONCLUSION 

Open Banking is the next banking revolution that is happening all over the world. It is redefining banking as well as IOT(Internet 

of Things). We are now living in an interconnected society where everything is linked to one more account. Open banking can 

provide that account which would help people to be financially connected all the time. Open Banking creates a space for innovation 

for the third parties as well as provide customer protection in the form of regulations and safety. 
 

5. REFERENCES 
[1] Blokdyk, G. (2019). Open Banking Api A Complete Guide - 2020 Edition. 5starcooks. 

[2] Beck, H. NETNOMICS: Economic Research and Electronic Networking (2001) 3: 7. 

https://doi.org/10.1023/A:1009927623530 

[3] Pousttchi, K., & Dehnert, M. (2018). Exploring the digitalization impact on consumer decision-making in retail banking. Elec-

tronic Markets, 28(3), 265-286. doi: http://dx.doi.org/10.1007/s12525-017-0283-0 

[4] Alt, R., Beck, R., & Smits, M. T. (2018). FinTech and the transformation of the financial industry. Electronic Markets, 28(3), 

235-243. doi:http://dx.doi.org/10.1007/s12525-018-0310-9 

[5] Gomber, P., Koch, J., & Siering, M. (2017). Digital finance and FinTech: Current research and future research directions. 

Zeitschrift Für Betriebswirtschaft, 87(5), 537-580. doi:http://dx.doi.org/10.1007/s11573-017-0852-x 

[6] Pauline W.J van Esterik-Plasmeijer, P. W. J., & van Raaij, W. F. (2017). Banking system trust, bank trust, and bank loyalty. 

The International Journal of Bank Marketing, 35(1), 97-111. doi:http://dx.doi.org/10.1108/IJBM-12-2015-0195 

[7] Zineldin, M. (1996). Bank-corporate client "partnership" relationship: Benefits and life cycle. The International Journal of 

Bank Marketing, 14(3), 14-22. doi:http://dx.doi.org/10.1108/02652329610113135 

[8] Harrison, S., & Jürjens, J. (2018). Data security and consumer trust in FinTech innovation in germany. Information and Com-

puter Security, 26(1), 109-128. doi:http://dx.doi.org/10.1108/ICS-06-2017-0039 

[9] Wong, W. P., Lo, M., & Ramayah, T. (2014). The effects of technology acceptance factors on customer e-loyalty and e-

satisfaction in Malaysia. International Journal of Business and Society, 15(3), 477-502. Retrieved from 

https://search.proquest.com/docview/1667358693?accountid=38885  

file:///C:/omak/Downloads/www.IJARIIT.com
https://doi.org/10.1023/A:1009927623530
http://dx.doi.org/10.1007/s12525-018-0310-9
http://dx.doi.org/10.1007/s11573-017-0852-x
http://dx.doi.org/10.1108/IJBM-12-2015-0195
http://dx.doi.org/10.1108/02652329610113135
http://dx.doi.org/10.1108/ICS-06-2017-0039
https://search.proquest.com/docview/1667358693?accountid=38885


Nair Baiju J.; International Journal of Advance Research, Ideas and Innovations in Technology 

© 2020, www.IJARIIT.com All Rights Reserved                                                                                              Page |232 

[10] Banking on big data analytics. (2014, Jul 23). Mint Retrieved from https://search.proquest.com/docview/1547623691?ac-

countid=38885 

[11] Ginovsky, J. (2012). "Big data" at the bank. American Bankers Association.ABA Banking Journal, 104(3), 28-28,30,32. Re-

trieved from https://search.proquest.com/docview/1001040877?accountid=38885 

[12] Internet of things (IoT) market opportunities in industry verticals 2016-2021 - early leading areas are connected homes, con-

nected vehicles, and connected retail - research and markets. (2016, Aug 30). PR Newswire Retrieved from 

https://search.proquest.com/docview/1814996907?accountid=38885 

[13] Manlio, D. G., Campanella, F., & Dezi, L. (2016). The bank of things. Business Process Management Journal, 22(2), 324-340. 

doi:http://dx.doi.org/10.1108/BPMJ-10-2015-0139 

[14] Nicholls, C. C. (2019). Open banking and the rise of FinTech: Innovative finance and functional regulation. Banking & Finance 

Law Review, 35(1), 121-151. Retrieved from https://search.proquest.com/docview/2322611475?accountid=38885 

[15] Andrew McFarlane, A. (2020). The Open Banking Revolution is Here. [online] Accenture.com. Available at: https://www.ac-

centure.com/us-en/insights/banking/open-banking [Accessed 8 Nov. 2019]. 

[16] Whitmore, A., Agarwal, A., & Da Xu, L. (2015). The internet of things--A survey of topics and trends. Information Systems 

Frontiers, 17(2), 261-274. doi:http://dx.doi.org/10.1007/s10796-014-9489-2 

file:///C:/omak/Downloads/www.IJARIIT.com
https://search.proquest.com/docview/1547623691?accountid=38885
https://search.proquest.com/docview/1547623691?accountid=38885
https://search.proquest.com/docview/1001040877?accountid=38885
https://search.proquest.com/docview/1814996907?accountid=38885
http://dx.doi.org/10.1108/BPMJ-10-2015-0139
https://search.proquest.com/docview/2322611475?accountid=38885
http://dx.doi.org/10.1007/s10796-014-9489-2

