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ABSTRACT 

In the modern digital era, social media sites play a dominant role in shaping consumer behavior. This research examines the complex 

interplay between social media usage and customer preference and the role of online participation, influencer promotion, and user-

generated content in shaping purchasing behavior. Employing the analysis of a varied dataset of consumer behavior and purchasing 

behavior, we seek to identify the particular mechanisms by which social media shapes brand perception and product choice. Our 

results emphasize the influence of authenticity and community involvement in shaping positive customer preference, providing 

insightful recommendations to firms looking to harness the power of social media for strategic leverage. 
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INTRODUCTION 

The social media revolution, spearheaded by the proliferation of social media sites, has transformed the dynamics of consumer behavior. 

The traditional model of marketing, founded on one-way communication, is being replaced by a more active and interactive landscape. 

Consumers are now active participants, co-creating brand narratives and shaping purchase behavior through their online experiences. 

This study aims to investigate the profound impact of social media on customer preference, looking at the processes by which online 

behavior is translated into tangible shifts in brand perception and product selection. 

OBJECTIVES 

1. To quantify the correlation of social media engagement metrics (shares, likes, comments, saves) and customer preference changes. 

2. To investigate how different types of content (images, stories, live streams, videos) affect customer interaction. 

3. To evaluate the impact of influencer marketing campaigns on customer preferences. 

4. To analyze popular hashtags and user-generated content and their effect on brand image. 

5. To study the connection between social media audience demographics and customer preferences. 

METHODOLOGY 

This research used a mixed approach, combining real-time observations and feedback to understand how social media affects interior 

design choices. 

Primary information was collected by observing how people interact with design content on platforms like Instagram, Pinterest, and 

Facebook. Things like likes, shares, comments, and saves were noted to see what kind of posts people engage with the most. 
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Additional data was taken from the social media pages of Visista Interiors and other online sources like blogs and articles related to 

design and social media trends. 

The results were studied using percentages to show patterns in user behaviour. A SWOT analysis was also done to understand the 

strengths, weaknesses, opportunities, and threats in Visista Interiors’ social media activity. 

ANALYSIS 

 

Figure 1: Preferred Social Media Platforms         Figure 2: Popular Content Types 

 

 

 

Figure 3: Customer Budget Segments 

i. Visual platforms like Instagram and Facebook are leading spaces where people discover design ideas, showing the 

importance of high-quality visuals and reels. 

ii. Transformation posts and quick tips are what users love the most—they offer value and visual proof, making them highly 

shareable. 

iii. There’s strong interest in mid-range design solutions, but there’s also a noticeable audience for premium and budget-friendly 

services. 

iv.  

FINDINGS 

Design preferences are heavily influenced by demographic and psychographic factors. 

Location plays a key role in influencing design choices like style and color. 

Gen Z and Millennials prefer sustainable and eco-friendly options. 

There is rising demand for personalization and identity-based interiors. 

Technology such as smart home systems is changing interior design practices. 

 Successful businesses focus on collaboration, innovation, and customer-first strategies. 

CONCLUSION 

This study shows that social media is deeply influencing how people think about interior design. Consumer behavior is constantly 

changing due to new trends, tech tools, and a desire for personalization. Designers and businesses must keep up with these trends to stay 

competitive. The research also highlights the importance of sustainability and emotional connection in design. Companies like Visista 

Interiors can use these insights to improve their strategies and create stronger relationships with their audience. 
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